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where diverse
people &
authentic
places meet




’ the power of
place.

REV does

advocacy

vision-casting

inclusive economic growth
high-quality places
historic preservation

good first impressions

with a focus on downtown
and Woodlawn's

cores & doors
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What we've heard

People love—

vibrant restaurant scene

people living downtown

historic character & authenticity
diversity

public spaces like Railroad Park,
Rotary Trail and 20th Street North

People want—

better first impressions
ease of navigation and parking

vibrancy gaps that need more local
businesses

more hotels and more workforce
housing options



ESTABLISHED

Established downtowns are

EMERGING GROWING

Growing downtowns are those
rapid growth in either residents with the fastest-growing home to a large percentage of
or jobs (though not both), or populations and job counts. citywide residents, jobs, and
have begun to show positive assessed value.

Emerging downtowns show

signs of growth.

Wichita

Albuquerque Ann Arbor Baltimore
— Atlanta Fort Lauderdale

Cleveland Austin Miami

El Paso Boise Minneapolis

Evansville Charlotte Pittsburgh

Grand Rapids Dallas Richmond

Greensboro Durham San Francisco

Hollywood Huntsville Seattle

Lancaster Indianapolis Waikiki

Little Rock Lexington

Oklahoma City Los Angeles

San Antonio Norfolk

Spartanburg Sacramento

Tampa Saint Paul

Toledo Santa Monica

Tucson Tempe

Tulsa West Palm Beach
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Downtown
Birmingham

Help

more local
businesses
open & thrive

, » N Sy
[enry 7 HOT t
! £ CHICKEN

Help local businesses find spaces
Support women- and minority-owned businesses
Prepare spaces for businesses

e

Zebbie Carney
Eugene's Hot Chicken
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downtownbhm.com
@downtownbhm

ham
has more—to follow

Downtown
irming
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® RETAL

1 Imperial Formal Wear
2  Family Dollar

3 Nmosa Designs and Fabrics

4 Tryna B Studios

§ CreB Live

6 The Wood & All Hands Skateboards
7 Fifty-Fifth Place Thrift Store

8 Maqgic City Motors

9 Club Duguette

10 Thrive Wellness Lounge

11 Woodlawn Marketplace

12 dTrespa

13 Shop

@ SERVICES

United States Postal Service
Dollhouse Dance Factory
Ursula Smith Dance

Zany Fit

Imperial Cleaners

Regions Bank (ATM)

Desert Island Supply Co.
Woodrow Hall

Spot On

Mason Music Foundation
Woodlawn Theatre

Eastside Funeral Home
Aladdin Cleaners & Laundry
Happi Hair Salon & Suites
Atra Capra Tattoo Collective
Be Elite
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i’ GAS
Texaco Gas Station

@ FOOD/DRINK

.
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Lehman's Pizzeria
Royalty Pastries LLC
Woodlawn Bar & Lounge
Jazz Club

Slutty Vegan

Naughty But Nice Kettle Corn Co.

Bayles Catering & Restaurant
McDonald's

The Way Alley

® OFF

Woodlawn Mural
Balloon Mural
Abstract Art at Bayles
W Mural

ICES

1 Earth Libraries
2 SocialVenture

@ MEDICAL

L= I P

Forge Chiropractic

Smiles for Keeps Dentistry
Weoodlawn Dental

Christ Health - Woodlawn
TherapySouth Woodlawn

@ CHURCHES

Woodlawn United Methadist Church
2 Collective Community Church

3 Grace Episcopal Church

\Af

woodlawnbhm.com
@woodlawnbhm
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Build a e
community- i
oriented o
business district =

.11 E CORN.

4 IDENCE,
0 [f vy AGE,

% Open in Woodlawn
% Legacy business support
% Woodlawn Business Association

Tanesha Sims-Summers
'Naughty But Nice Kettle Corn Co.
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Woodlawn
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The Way placemaking and expansion

Public seating
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Drive mixed-
use, transit-
oriented
development

Funding
Design development
Construction management
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Growth iIs inevitable and desirable, but
the destruction of community character
IS not. The question Is not whether your
part of the world is going to change.

The question is, how?

Edward T. McMahon, Charles E. Fraser Chair for Sustainable
Development and Environmental Policy at Urban Land Institute
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ways to get
involved!




